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Alpine Shire May 2026 Spend Data ARt =

May hosts a few events that help support tourism visitation in a traditionally quite month. LaFiera,
Bright Autumn Festival, Adventure Week — Mount Beauty and Fork in the Road.

Year to date

How much spend is going fo businesses in the Bright location over time?
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What are some of the key insights for Alpine Shire Council for all categories between 1 May 2026 and 31 May 20267
Total spend Visitor spend Day spend Night spend
$21.3M $10.1M $18.6M $2.7M
11.5% 1-1.8% 87% of tofal spend over the event period was during 13% of fofal spend over the event period was at night
the day (6am-6pm) (Bpm-6am)
uplift compared to Benchmarle Period uplift compared to Benchmark Perrod

All insights are based on CommBank iQ's netionally representative retail customer transaction data between 1 May 2026 and 31 May 2026. Metrics are caiculated based on eisctronic in-store cerd spend only. Onling, cash, direct debit and BPAY spend is not included.
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Mount Beauty/Tawonga South/Tawonga Spend
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Myrtleford Spend
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All Alpine

Top 10 source markets by visitors spend
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Top § customer segments by visitors spend

Prosperous Families $878.0K

Golden Days F789.0K

Aging Comfortably $693.0K

Provincial Wealth $418.0K

Counfryside Elite 5412.0K

Life stage

Single and Dual Income with No Kids Families Older Singles and Couples
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Sourced from Banking Transaction Data, Commbank iQ



