Alpine Shire March 2025 Spend Data ALPINE

March marks the beginning of Autumn and the start of a busy period in the Alpine Shire as visitors
travel to experience the autumn foliage and events. The Buffalo Stampede event was held across the
28" to 30" of March. To help interpret the data, it’s important to note that Easter in 2024 was between
the 29" of March and 1t of April.

What are some of the key insights for the Alpine Shire Council location for March 20257
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data for March 2025. Metrics are calculated based on electronic in-store card spend only. Online, cash, BNPL, direct debit and BPAY spend are not inclu

ategory he region.
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Dark blue line reflects spend ($), teal bars represent a positive change in spend vs 52 weeks prior (%) and the orange represents a negative change (%).
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Top 10 source markets by visitors spend
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Top 5 customer segments by visitors spend

Countryside Elite $1.5M
Provincial Wealth $1.3M
Life stage
Single and Dual Income with No Kids Families Older Singles and Couples
Metro Regional Metro Regional Metro Regional
. T . g
Premium ’ 2
Affiuent Adventurers ous Families Elite =
Mainstream
Budget
the Prudent
Affluence

Sourced from Banking Transaction Data, Commbank iQ




