Alpine Shire February 2025 Spend Data ALPINE

February is traditionally a quiet month after the school holidays. Spartan event was held 21-23
February.

What are some of the key insights for the LGA location for February 2025?

Total spend Total customers Resident spend contribution Top spending customers
o . .
$19.3M 53K 54.3% Countryside Elite
| -2.1% _vs last year L A% - vs last year of total core category spend came from 19.4% of fotal spend
173.4% vs2019 139.7% vs2019 residents within the L GA during February 2025 within L GA during February 2025
Al insights are based on CommBank iQ's nationally ive retail custome: fon data for February 2025 Mearrics are calculated based on electronic in-store card spend only. Oniine, cash, BNPL, direct debit and BPAY spend are not included Customer count is
the distinct number of customer who have transacted in the category within the region.
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Mt Beauty/Tawonga South/Tawonga Spend
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Blue line is current year, yellow line is 2019 (pre-COVID)



All Alpine

Top 10 source markets by visitor spend

Wangaratta Surrounds $582K
Beechworth $195K
Yackandandah 512K
Wangaratta £112K
Baranduda - Leneva $31K
West Wodonga F31K
Benalla Surrounds $2TK
Albury - East $21K
Wodonga $19K
Mansfield (Vic.) $19K
Top 5 customer segments by resident spend
Life on the Land $1.3M
Countryside Elite $877K
Aging Comfortably $761K
Prudent Nostalgia $493K
Provincial Wealth $486K
Life stage
Single and Dual Income with No Kids Families Older Singles and Couples
Metro Regional Metro Regional Metro J Regional

Budget

Affluence

Sourced from Banking Transaction Data, Commbank IQ
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