Alpine Shire February 2026 Spend Data "

Februaryis one of the quieter months following the summer school holidays. In Bright, thereis a dip
in spending during the final week, this may be contributed to Spartan choosing notto return to the
region.
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All Alpine

Top 10 source markets by visitors spend

Wangaratia

Indigo

Wodonga

Albury

Greater Geelong
Momington Peninsula
Bamyule

Darebin

Boroondara

Kingston (Vic.)

£285.0K
5268.0K
$220.0K
5196.0K
5151.0K
$138.0K
3137.0K
5137.0K

Top 5 customer segments by visitors spend

Frosperous Famiies

Golden Days

Aging Comioriably

Countryside Elife

Provincial Wealth

Life stage
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9610k

Single and Dual Income with No Kids Families

Older Singles and Couples

Metro

Mainstream |£

Budget

Regional Metro

Affluence

Sourced from Banking Transaction Data, Commbank IQ
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