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Alpine Shire July 2026 Spend Data ~~ -P!NE

Snow conditions were poor this July, having a direct effect on visitation and spend. The weather
conditions resulting in little natural snow but also poor snow making conditions. Categories that
were impacted most, comparing to July 2025, were private transport, discretionary spend,
department stores, clothing and accessories and accommodation.

Year to date

How much spend is going to businesses in the Alpine Shire Council location over time?
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Local Business Resident
Spend
What are some of the key insights for the Alpine Shire Council location for the 12 months to July 20267
Annual spend Annual customers Annual visitor spend Annual visitors
$292.5M 435K $160.3M 421K
1 -0.7% .vs last year 1 -6.2% .vs last year 55% of total spend 97% of total customers
+3.5% Regional VIC within Alpine Shire Council during July 2026 are from Visitors within Alpine Shire Council during July 2026 are from Visitors

All insights are based on CommBank iQ's nationally representative retail customer transaction data for July 2026. Metrics are caiculated based on electronic in-store card spend only. Online, cash, BNPL, direct debit and BPAY spend are not included. Customer count is the distinct number of customer who have transacted in the
category within the region.

Bright Spend

Benchmark Period
Jun-25 Juk25 Aug-25
25 26 27 28 29 30 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 01 02 03 04 05 06 07 08

Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri
$600K

$500K
$400K

$300K

$200K
$100K

o Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri
24 25 26 27 28 29 30 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 01 02 03 04 05 06 07
Jun-26 Juk26 Aug-26
Event Period

Event Spend ~ = Benchmark Spend
[0 Selected Event Period [ Extended Period



Mount Beauty/Tawonga South/Tawonga Spend
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Myrtleford Spend
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Dinner Plain

Benchmark Period
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All Alpine

Top 10 source markets by visitors spend

Wangaratta
Boroondara
Wyndham
Greater Geelong
Indigo
Melbboumne
Casey

Darebin
Whitehorse

Merri-bek

Top 5 customer segments by visitors spend
Prosperous Families
Metro High Flyers
Countryside Elite $1.7M
Neighbours with Kids $1.6M

Up and Coming $1.6M

Life stage

$2.2m
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$375.0K
$333.0K

$750.0K

$5.8M

Single and Dual Income with No Kids

Families

Older Singles and Couples

Metro

Premium

Mainstream

Budget

Affluence

Regional

Sourced from Banking Transaction Data, Commbank iQ
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