Alpine Shire November 2025 Spend Data A!H_EJUHE

November hosts two of the busiest weekends of the year for the visitor economy in Bright, Melbourne
Cup and Bright Hot Rods. Visitor spend was down over those weekend in comparison to the previous
year. Totalspend forthe month was $23.1 million, down 1.6% from last November. Feedback and
spending behaviour suggest the cost of living is having an impact on peoples spending and holidays.
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Darkblue line reflects spend ($), teal bars represent a positive change in spend vs 52 weeks prior (%) and the orange represents a negative change (%).

All Alpine



Top 10 source markets by unique visitors count
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Top 5 customer segments by visitors spend

Counfryside Elite _ $1.3M
Provincial Wealth _ 51.2M
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