Alpine Shire January 2025 Spend Data

Month dominated by summer school holidays

What are some of the key insights for the LGA location for January 2025?

Total spend Total customers Resident spend contribution
$30.7M 81K 36.7%

14.1% .vs last year 1 4.7% .vs last year
166.9% .vs 2019 127.8% .vs 2019

of total core category spend came from
residents within the LGA during January 2025

Bright spend

ALPINE

SHIRE COUNCIL

Top spending customers

Prosperous Families

23.1% of total spend
within LGA during January 2025
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Blue line is current year, yellow line is 2019 (pre-COVID)



All Alpine

Top 10 source markets by visitor spend
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Wangaratta

Yarra Ranges
Greater Geelong
Indigo

Mornington Peninsula
Banyule

Boroondara

Bayside (Vic.)

Nillumbik

Moonee Valley

Top 5 customer segments by visitor spend

Golden Days

Meighbours with Kids

Aging Comfortably - $1.5M

Life stage
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Sourced from Banking Transaction Data, Commbank IQ



