ALPINE

SHIRE COUNCIL

Alpine Shire December 2025 Spend Data

Spend across Alpine Shire in December 2025 was consistent with data collected in December 2024,
with the region attracting visitors of greater affluence compared to the average Australian population.
The primary distinction between 2024 and 2025 was a decrease in visitor spend of 2.3%, reflected in
supermarket spend, as well as other areas. Despite this, there was an increase in residential spend
across retail and restaurants during the festive season, as well as an increase in grocery home
delivery.
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Darkblue line reflects spend ($), teal bars represent a positive change in spend vs 52 weeks prior (%) and the orange represents a negative change (%).



All Alpine

Top 10 source markets by unique visitors count

Wangaratta Sumounds 17K
Wangaratta 514K
Beechworth F1.0K
Yackandandah B0.5K
Baranduda - Leneva $0.4K
West Wodonga S0 4K
Benalia 503K
Wodonga 503K
Albury - East 503K
Lavingion 502K

Top 5 customer segments by visitors spend

Prosperous Families F4T7.0K
Aging Comfortably F452.0K
Couniryside Elite F410.0K
Life on the Land $330.0K
Provincial Wealih $363.0K
Life stage
Single and Dual Income with No Kids Families Older Singles and Couples
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