n*
"
FAL

Alpine Shire March 2026 Spend Data ALEINE

March marks the beginning of Autumn and the start of a busy period in the Alpine Shire as visitors

travel to experience the autumn foliage and events.

Year to date

How much spend is going to businesses in the Alpine Shire Council location over time?
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Data is up to last complete Monday to Sunday week.
March - All Alpine
What are some of the key insights for Alpine Shire Council for all categories between 1 March 2026 and 31 March 20267
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All insights are based on Ct Bank iQ's nationally retail customer data between 1 March 2026 and 31 March 2026. Metrics are calculated based on electronic in-store card spend only. Online, cash, direct debit and BPAY spend is not included.
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Top 10 source markets by visitors spend

Wangaratta

Indigo

Greater Geelong
Momington Peninsula
Nillumbik

Banyule

Wodonga

Yarra Ranges
Boroondara

Albury
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Countryside Elite

Life on the Land

Aging Comfortably

Provincial Wealth

Prudent Nostalgia
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Life stage

Single and Dual Income with No Kids Families

Older Singles and Couples

Premium

Mainstream
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