Alpine Shire June 2026 Spend Data ALEINE

June brings the snow visitors. June 2026 was unseasonably warm, with little natural snow falling and
poor conditions to make snow. Reports that vistors who come for skiing/snowboard were postponing
their snow holidays till later in the season. During this period, we had the King’s Birthday long
weekend (6" - 8" June) and Bright Brewery’s Darker Days (20" June).

Year to date

How much spend is going to businesses in the Alpine Shire Council location over time?
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What are some of the key insights for Alpine Shire Council for all categories between 1 June 2026 and 30 June 2026?
Total spend Visitor spend Day spend Night spend
0, 0,
1 -4.0% 1 -7.5% 87% of total spend over the event period was during 13% of total spend over the event period was at night
the day (6am-6pm) (6pm-6am)
uplift compared to Benchmark Period uplift compared to Benchmark Period
Al insights are based on CommBank iQ's nationally retail customer data between 1 June 2026 and 30 June 2026. Metrics are calculated based on electronic in-store card spend only. Online, cash, direct debit and BPAY spend is not included.
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Mount Beauty/Tawonga South/Tawonga Spend
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Top 10 source markets by visitors spend

Wangaratta

Indigo

Greater Geelong
Wyndham

Wodonga

Albury

Glen Eira

Boroondara
Momington Peninsula

Kingston (Vic.)
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Top 5 customer segments by visitors spend

Prosperous Families $2.4M
Countryside Elite $981.0K
Aging Comfortably $891.0K
Metro High Flyers $874.0K
Golden Days $867.0K
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Sourced from Banking Transaction Data, Commbank iQ




